OWLSCRAN  /  EDITABLE TEMPLATE
Campaign report
Delivery, results and the evidence behind them
Replace the bracketed text and keep only the sections you need. Tables expand as you type. Duplicate rows for more posts or deliverables. Delete these instructions before sharing.
Campaign  [Brand and campaign name]
Prepared by  [Creator or business name and contact]
Prepared on  [Day month year]  |  [Report version]
Campaign summary
Objective  [The agreed question or outcome this campaign should address]
Agreed target  [Target and source, or no numerical target agreed]
Reporting window  [Same post age or observation period, with capture dates on page 2]
Work delivered
	Deliverable and platform
	Published
	Post or evidence link

	[Post A / platform / format]
	[Date / status]
	[Live URL or evidence reference]

	[Post B / platform / format]
	[Date / status]
	[Live URL or evidence reference]



Delivery changes: [What changed from the agreed brief, including late or cancelled work.]
Results to take forward
[Summarise one or two supported findings. Link each result to the post-level figures and sources on page 2. Separate observed performance from interpretation.]
[State what is missing or cannot be concluded. Keep sales, reach and views separate.]
Next step
[Specific question or proposed action, who owns it and the date needed.]


Post results and evidence
Use the same observation window and interaction types across posts. Leave missing values labelled unavailable; enter 0 only for a measured zero.
	Measurement
	Post A
	Post B

	Captured on
	[Date and time]
	[Date and time]

	Observation window
	[Period or post age]
	[Period or post age]

	Distribution
	[Organic / paid / combined / unknown]
	[Organic / paid / combined / unknown]

	Views
	[Value or unavailable]
	[Value or unavailable]

	Impressions
	[Value or unavailable]
	[Value or unavailable]

	Reach
	[Value or unavailable]
	[Value or unavailable]

	Likes
	[Value or unavailable]
	[Value or unavailable]

	Comments
	[Value or unavailable]
	[Value or unavailable]

	Saves
	[Value or unavailable]
	[Value or unavailable]

	Shares
	[Value or unavailable]
	[Value or unavailable]

	Total known interactions
	[Total and included types]
	[Total and included types]

	Interactions ÷ views × 100
	[Rate or unavailable]
	[Rate or unavailable]



Combined rate: [Summed known interactions] ÷ [summed views] × 100 = [rate]. State the included interaction types. Do not average the two percentages.
Sources and limits
[Name each platform report, export or screenshot, its capture date and which posts it supports. Attach relevant evidence; remove private details the brand does not need.]
[Record unavailable metrics, distribution uncertainty and any differences in coverage. Summed post reach is not deduplicated campaign reach.]
Handover email
Hi [contact], here is the report for [campaign], measured [window]. [One supported finding.] [One relevant limit.] The evidence is [attached / linked]. Could you confirm [next question]? Thanks, [name].
OwlScran  ·  Replace bracketed fields before sharing  ·  




